


Mark your calendars for these upcoming conferences: 
1992 July 12-15 CHE A Saskatoon, Saskatchewan Breaking the  Barriers 

Social and Global Space 

1993 CHE A Windsor, Ontario 

1992 June 28-July 2 AHEA Denver, Colorado Options  and Opportunities 

1992 July 26-31 IFHE Congress Hanover, Germany Focussing o n  Families and Houselzolds: 
Change and Exchange 

Home Economics is concerned with all aspects of daily living 
including human relationships and development, resource man- 
agement, consumerism, foods and nutrition, clothing and tex- 
tiles, housing and aesthetics. Home Economics brings together 
knowledge from its own research, the sciences and the arts and 
uses this knowledge to assist people in enhancing their daily 
lives. 

CODE OF ETHICS 

As a home economist and as a member of the Canadian Home 
Economics Association, I pledge to practise home economics to 
the best of my abilities and to: 

1. Uphold the mission of home economics to enhance the 
quality of daily life for individuals and families. 

2. Support the Association and further its aims. 

3. Discharge my professional duties with integrity. 

4. Strive to provide the best service available and only that 
service for which qualifications are possessed. 

5. Inform the public and employer of possible consequences 
of services, products and policies which may impact the 
well being of individuals and families. 

6 .  Strive to make judgments and recommend solutions in a 
rational, just and unbiased manner in such matters as con- 
fidentiality and conflict of interest. 

7. Strive to protect the public in the event of unethical or 
incompetent behaviour of colleagues and fellow family 
professionals. 

8. Strive to be cooperative and equalitarian in approach to 
clientele and colleagues. 

9. Maintain high standards of professional practice through 
continuing education, critique and reflection of profes- 
sional experience, and participation in dialogue with the 
professional community. 

10. Reflect critically on optimum conditions for human health 
and well being. 

11. Conduct myself at all times so that no dishonor befalls 
individual members or the profession. 

~ ' ~ c o n o m i e  Familiale touche tous les aspects de la vie quoti- 
dienne, dont les relations humaines et l'epanouissement de la 
personne, la gestion des ressources, l'economie de la consom- 
mation, les aliments et la nutrition, l'habillement et les textiles, 
l'habitat et l'esthetique. L'economie familiale regroupe un 
ensemble de connaissances issues deses propres travaux de 
recherche, des sciences et des arts en vue d'aider la population 
dans la vie de tous les jours. 

CODE DE DEONTOLOGIE 

En qualite d'economiste familiale et de membre de 1'Association 
canadienne d'economie familiale, je m'engage h pratiquer l'eco- 
nomie familiale aux mieux de mes competences et a: 

1. Appuyer la mission de l'economie familiale, qui consiste 
ameliorer la qualite de la vie quotidienne des personnes et 
des familles. 

2. Soutenir l'hssociation et poursuivre les buts qu'elle s'est 
fixes. 

3. Assumer mes responsabilites professionnelles avec 
intkgrite. 

4. M'efforcer de fournir les meilleurs services possibles, et 
seulement les services pour lesquels je suis qualifiee. 

5. Informer le public et mon employeur des effets possibles 
des services, des produits et des politiques pouvant influer 
sur le bien-@tre des personnes et des familles. 

6 .  M'efforcer de porter des jugements et de recommander des 
solutions de facon rationnelle, juste et impartiale quand il 
est question de confidentialite et de conflits dlinter@t. 

7. M'efforcer de proteger le public si des collegues et des pro- 
fessionnels de ma specialit6 font preuve d'incompetence 
ou manquent h la deontologie. 

8. M'efforcer de traiter la clientele et mes collegues dans un 
esprit d'equite et de cooperation. 

9. Garder des normes elevees de pratique professionnelle 
grice i la formation permanente, ?I une reflexion objective 
touchant l'experience professionnelle, et au dialogue dans 
mon milieu professionnel. 

10. Reflechir objectivement sur les conditions optimales neces- 
saires h la sante et au bien-@tre des personnes. 

11. Me conduire de fason ?I ne jamais jeter le discredit sur des 
membres de la profession ou sur la profession meme. 
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MEMBERSHIP IN CHEA 
"Membership Means Power" 

You owe it to your professional self to 
be a member of CHEA and to encour- 
age other home economists to be 
members. 

Write to the National Office, 901-151 
Slater Street, Ottawa ON, KIP 5H3, for 
information today or better yet, phone 
(613) 238-8819. 
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Reader Forum 

Use of the word "home economics" 

September 11, 1991 

Dear Editor: 

Part of the duties of the Secretary of CHEAis to respond to 
Operation Alert notices. In the past few years, there have 
been several Alerts related to the same topic . . . namely, the 
use of the words 'home economics' to sell products and 
services to the public. Kentucky Fried Chicken was one of 
the first and caused many home economists to contact 
CHEA with letters of protests. A certain article in a flight 
magazine caused several Alerts . . . the heading was HOME 
ECONOMICS and the body of the article dealt with 
financing a home. Although those of us in the profession 
expected to see an article on some aspect of home 
economics, the profession, the lay person might not 
interpret that title as we have done. An economist would 
read it because they were interested in finances. 

The point is that we have to realize that we do not, as a 
profession, own the two words home and economics. Some say 
we should be flattered that companies would use the words 
'home economics' to attract attention from the public. 
Whatever the reason they use those words, there is really 
not much we can do, except write a letter to the companies 
expressing our feelings. This has not been successful in past 
instances. 

This name problem was brought to the Executive Board's 
attention at the Meeting in Halifax this past July. It was at 
the Board's request that I write to you so that you, through 
the Journal, might disseminate this information to our 
members. We do not want to discourage them from writing 
an Operation Alert, however, this same topic has been 
brought forth many times and the Board directed me to 
write a letter of clarification of this touchy situation to all our 
members. Any suggestions from the members on this topic 
would be most welcome. 

Nancy Scrutton 
Secretary, CHEA 

Becoming more "environmentally friendly" 

August 26,1991 

Dear Editor: 

This letter to CHEA members is a follow-up to one which I 
have written to the board of directors about resource 
management, an area in which our profession claims to have 
some expertise. 

My concern is the lack of consideration given to the 
environment in the production of the 1990-91 annual report 
and insert. 

At a time when we have become acutely aware of the 
environmental crisis which is upon us, and following our 
1990 conference which dealt in depth with environmental 
issues, I am at a loss to understand how this association 
could sanction blatant waste of paper in producing the 
annual report. By conservative estimates, the dual-language 
format that was chosen consumed 28,800 pages of paper 
which were of no use at all to any reader, as each of us 
naturally reads only one or the other language. 

Printing separate English and French reports may even 
have been slightly more expensive due to labor costs, but we 
have to broaden our decision-making process to consider 
environmental impact. What about the cost in loss of trees 
and forest habitats, proliferation of dioxins from the 
bleaching of the paper, the oil and gas resources which were 
required to transport the paper, the ink that was 
unnecessarily used . . .? 

Not only should this association reduce its paper use, we 
should be proactive and use only recycled paper. It is well- 
known that the weak link in the recycling chain is lack of 
demand for recycled products. Processors cannot continue 
to produce recycled paper if no one is buying it. We must be 
in the forefront in making recycling work. 

We can be excused for poor judgments that are made in 
ignorance of the facts. However, there is no longer an 
excuse. We know the environment is in jeopardy. We claim 
to be responsible professionals, concerned about the well- 
being of individuals and families. And it is clear that the 
integrity of the environment is inextricably linked to our 
well-being. 

Responsible membership means letting board members 
know where we stand on issues. Since the annual report 
goes into production early in the year, I urge you to let your 
regional director know how you feel. 

Do you want CHEA to significantly reduce paper use? Do 
you read the entire annual report, or would an abbreviated 
version meet your need for information while saving even 
more paper? Do you want CHEA to use only recycled 
paper? 

A responsible board acts according to the wishes of its 
members. Let them know immediately where you stand. 
You will find a list of regional directors on the second page of 
this journal. 

Sincerely, 
Shirley Rebus 
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September 14,1991 
Dear Editor: 

Environmental issues are a priority issues with CHEA and 
I would like to thank those members who are diligently 
working to improve the environment. I would like to 
respond to a concern expressed by Shirley Rebus regarding 
the production of the 1990-91 Annual Report. 

Since 1984 it has been the practice of CHEA to publish a 
bilingual annual report. In 1990 with the welcoming of the 
francophone Quebec association into federation, meeting 
the French language needs of members becomes more 
critical. This need for French language services were 
poignantly expressed at the Annual General Meeting in 
Halifax. 

The present CHEA membership database contains 
language preference now for Quebec and New Brunswick 
but not for the rest of Canada. When this information is 
completed, CHEA will be able to respond to members in the 
language of their preference. 

The Annual Report is circulated widely by CHEA in 
venues where preferred language by readers is not known. 
These include other professional associations and various 
government organizations. The Annual Report presents an 
image for an association. Bilingual format gives a better 
sense of CHEA as a bilingual organization. Most annual 
reports received by National Office are in a bilingual format. 

With CHEAmembers no longer receiving a fullnewsletter 
there is a greater need for a full accounting of association 
activities. The Annual Report is the avenue. Members have 
expressed a great deal of positive feedback regarding the 
Annual Report. 

The Board, Executive, and National Office are continually 
monitoring ways to responsibly address issues of concern to 
the membership. I would personally encourage members, as 
Shirley is doing, to let board members know where they 
stand on all issues - social, environmental, educational, and 
various other aspects. 

Best wishes to the membership for a happy and 
productive year. 

Sincerely, 
Linda M. McKay 
President, CHEA 

Commentary on a book review 

September 17,1991 

Dear Editor: 

In her book review of Home and Family Guide, Practical Action 
for the Environment, Donna Barclay "hesitated to commend all 
the information provided" and encouraged readers to 
exercise judgment on some issues. I wish to reinforce this 
cautionary message. 

The book perpetuates the "mythu-information that meat 
eating, particularly beef, is environmentally unfriendly. On 

the contrary, Canada is ideally suited to grazing livestock. 
Millions of acres of our vast country are unsuitable for 
growing of fruits and vegetables and would, in fact, be 
severely damaged by cultivation. Scientific experts agree 
that livestock are an important component in sustainable 
agriculture. 

The book reinforces the popular misconception that our 
enjoyment of a fast food hamburger destroys acres of 
rainforest. Simple research, such as a call to Stats Canada, 
would disclose that no fresh or frozen beef from South 
America is permitted entry into Canada. Calls to our four 
major hamburger chains in Canada would confirm that 
these establishments do not use beef raised in rainforest 
countries. 

Room does not permit a critique of each of the many 
misleading statements in this book. My gravest concern is 
that this book fosters a fear of food and promotes a negative 
image of our agrifood industry. Agriculture has been very 
responsive to environmental issues. A farmer's livelihood 
depends on good stewardship of the land. Thanks to our 
farmers, we enjoy an abundance of safe, wholesome, 
inexpensive food. Canada has one of the lowest food costs in 
the world, second only to the United States. 

In view of the concerns expressed by scientific and 
academic experts in both agriculture and environmental 
studies, along with those voiced by agrifood organizations 
and businesses, Canada Trust has decided to withdraw 
distribution of the book until the food section has been 
reviewed and revised. With this in mind, I recommend that 
home economists wait for the revised edition. 

Sincerely, 
Marg Thibeault, PHEc 
Public Relations Co-Ordinator 
Beef Information Centre 

October 29, 1991 

Dear Editor: 

Could you please notify your membership of the following 

ATTENTION: All those who attended the NFB Workshor 
at CHEA Conference '91, Halifax, Nevi 
Scotia. 

Due to a fire at the NFB headquarters in Halifax il 
September 1991, the names and addresses of the thre 
people who won "the video of their choice" were lost. If yo 
were one of the winners, please send your name, addres 
and the name of the video requested to: 

Joan Semple 
National Film Board 
5475 Spring Garden Road 
Halifax, Nova Scotia B3J 1G2 
Phone: 1(902)426-6014 

Sincerely, 
Barb McCurdy 
Program Co-chi 
Conference '91 
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